
BRAND ENGAGEMENT ARCHITECTS



BOOK OF GREAT THINGS 2018|2019



WHEN WE ENGAGE IN UNIQUE AND 
UNCONVENTIONAL ENVIRONMENTS, 

GREAT THINGS CAN HAPPEN...

WHO WE ARE...

WHAAM BELIEVES IN THE POWER OF HUMAN RELATIONSHIPS.

OUR SOUTH AFRICAN IDENTITY ACTIVATES OUR PASSION FOR BRINGING PEOPLE AND BRANDS TOGETHER, 
WHERE YOU ARE INVITED TO ENGAGE IN UNIQUE AND UNCONVENTIONAL ENVIRONMENTS.

AS BRAND ENGAGEMENT ARCHITECTS WITH A PASSION FOR PEOPLE, 
WE MAKE USE OF OUR SUPERPOWERS OF CREATIVITY AND INTEGRITY TO BUILD INDESTRUCTIBLE CONNECTIONS BETWEEN YOUR BRAND 
AND YOUR CUSTOMERS.

WHAAM SPECIALISES IN THE STRATEGY, DESIGN AND ACTUALIZATION OF: 
º FACE-TO-FACE MARKETING STRUCTURES 
º UNCONVENTIONAL RETAIL ENVIRONMENTS 
º UNIQUE COMMERCIAL INTERIORS



ONCE WE’VE DISCOVERED 
YOUR INDIVIDUAL NEEDS, 
WE PUT PEN TO PAPER. WE 
STRIVE TO CREATE THE BEST 
IDEAS THAT COMPLEMENT 
YOUR BRAND'S IDENTITY 
AND WE INCLUDE YOU IN 
EVERY STEP OF THE PROCESS.

OUR FINAL MISSION IS TO 
BRING THE VISION TO LIFE. 

WE MANAGE YOUR CAMPAIGN 
FROM THE BUILD ALL THE 

WAY THROUGH TO 
ACCOMPLISHING 
GREAT THINGS.

NOW LET’S GET READY FOR 
THE NEXT ONE...

OUR NEXT MISSION IS TO PUT 
PEN TO PAPER AND CREATE 

THE BEST IDEAS THAT 
COMPLIMENT YOUR BRAND'S 
IDENTITY WHILE INSPIRING 

YOU WITH OUR CONCEPTUAL 
ABILITIES. 

OUR FIRST MISSION IS TO 
LEARN EVERYTHING ABOUT 
YOU. WE WORK TOGETHER  
TO DEFINE AND DEVELOP 

PROJECT GOALS AND     
NEVER FORGET ABOUT THE 

FUTURE.

STRATEGISE DESIGN ACTUALISE

WHAT WE DO...



OUR PARTNERS...



Generate Concepts

STRATEGIZE



WE FOCUS ON OUR CLIENTS’ UNIQUENESS
WHETHER IT’S A PRODUCT, SERVICE OR A

BRAND; AND TAKE THEIR STORY TO A
WHOLE NEW LEVEL

WHEN IT COMES TO IDEA 
DEVELOPMENT, OUR TEAM 
ARE A FORCE TO BE 
RECKONED WITH.

to translate a brief into a Face-to-Face 
Marketing Structure, an Unconventional Retail 
Environment or a Unique Commercial Interior 
that works just as hard as our clients do. This is a 
job for…Whaam Concepts! From mood boards 
to visual and technical components, to physical 
structures and sample boxes, the Whaam team 
share a deep knowledge of the industry and a 
passion for people; to ensure our clients get a 
final product that will pack-a-punch and leave a 
lasting impression.

At the beginning of a mission, we learn all there 
is to know about the unique identity of our 
clients’ brand. From what makes them tick, to 
what makes them go boom! - we arm ourselves 
with knowledge and combine our know-how

#WEAREWHAAM



DESIGN
Develop Ideas and Renders



AFTER STRATEGIC PLANNING AND
OUT-OF-THIS-WORLD DESIGN, IT’S TIME TO

PUT OUR MASTER PLAN IN PLACE

AT WHAAM, WE MAKE SURE 
THAT YOUR JOURNEY IS 
TAKEN WITH SUPER-HUMAN 
PRECISION.

mood-boards, on-point technical drawings and 
super-cool sample boxes tailor-made to our 
clients marketing mission. If the Whaam team 
had to save the day with one superpower, a 
phenomenon that is known around the globe, it 
would be our strong, on-target, totally ka-pow! 
renders. Because when you have the ability to 
take an idea, design a picture of what it will look 
like and make it real, you can tell a story that will 
captivate your audience and blast them into the 
land of your brand.

 

We start with knowing our clients, learning their 
brand language and understanding their unique 
objectives. This arms us with knowledge that is 
vital when it comes to creating powerful 
mood-boards, on-point technical drawings and  

#WEAREWHAAM



UNDER
ARMOUR
Trailer Conversion 2018



AN ACTIVE SPACE FOR AN ENERGETIC
BRAND

THE CHALLENGE: CREATE A
SPACE TO ACTIVATE AND
TRADE FROM THAT
REFLECTS THE CORE OF
THE BRAND.

conditions and of course, travel the African 
continent. On the outside it took the shape of 
an armoured vehicle – ready for battle and 
glory. On the inside, it morphed into a trade 
space that allowed the Under Armour story to 
unfold. Fabric graphics of the emotive and 
iconic Under Armour imagery combined with 
sleek storage and pay points ensured a fighting, 
fit look-and-feel. Red heartbeat detailing, 
signature Oregon Pine and various black 
textures all expertly enhanced the appearance 
of the displays.

Brand activations and pop-ups are an industry 
standard, but with such a globally recognised 
brand like Under Armour, Whaam had to take it 
to the next level. Like the brand itself, the unit 
had to be well-made, be strong enough to 
withstand the toughest of

#WEAREWHAAM



UNDER
ARMOUR

Product Plinth Rollout 2017, National



FIRST STEPS INTO THE SOUTH AFRICAN 
MARKET

AS PART  OF  THE LAUNCH 
IN SA, WHAAM WAS TASKED 
WITH CREATING AN 
IN-STORE DIFFERENTIAL 
FOR THEIR SPORTS SHOES.

The national rollout of “glorifier” plinths, were 
created to amplify the Under Armour shoes as 
dynamic alternatives within this competitive 
market. Interchangeable textile graphics were 
incorporated to allow for the plinth to 
continually evolve. Some units included a unique 
backlit system to attract extra attention.  This 
was the  first step into retail  in South Africa for 
this brand and made a bold statement tthat 
generated a momentum of excitement around 
the brand for the future growth of Under 
Armour in the country.

This international sports lifestyle brand, new to 
the South African market, wanted to make use 
of its energetic brand identity to differentiate 
their selected shoe range within the national 
Totalsports offering. 

#WEAREWHAAM



VM Display Rollout 2018, National

FRANKEES



AN EXCITING SA BRAND REPRESENTED BY
A“NO BOUNDARIES” RETAIL IDENTITY

A NEW  BRAND TASKED 
WHAAM WITH CREATING A 
CHEEKY DISPLAY TO 
SHOWCASE THEIR PROUDLY 
LOCAL PRODUCT.
.

Shortly after that, the brand exploded onto the 
market and their brief changed. Their aim was to 
add a Frankees component into various retail 
stores across the country and the needed a 
sleek, yet energetic and on brand product 
display unit to suit. Frankees gave the Whaam 
team the freedom to create a signature look and 
style for these units, and in doing so, gave us 
creative license to ultimately design the brand 
itself.
  

Founders and friends Tim Whitehead and Siya 
Kolisi wanted to make putting on and taking off 
your undies a lot more fun. At first, they needed 
a durable, easy to move display unit for local 
weekend markets. 

#WEAREWHAAM



SECOND
SKINS

Gondola Ends Rollout 2018, National

SEATTLE COFFEE



A NEW IDENTITY THAT NEEDED TO SCORE
BIG IN THE COUNTRY’S TOP SPORTS RETAIL

STORES

THE BRIEF: RE-INTRODUCE
THE BRAND TO THE MARKET
AND IGNITE EXCITEMENT
FOR ITS FRESH, NEW
DIRECTION.

most important accessories: The goggles. 
Because our eyes are what the goggles are 
designed to protect, our team chose to go for 
gradient textured skulls to represent the 
products purpose. Each piece was CNC cut and 
then assembled to fit the googles – snug and 
secure. Cool, modern and fresh, our skulls bring 
the brand into the 22nd century and can easily 
be seen as their signature display style.
 
 

With swim supplies being their chief product, 
the Whaam team needed to focus on the best 
way to display one of  the

#WEAREWHAAM



WEFIX
Retail Kiosk 2017, Cape Town



EXPLORING MORE ACCESSIBLE WAYS TO 
RETAIL IN UNCONVENTIONAL SPACES

THIS KIOSK PROJECT 
ALLOWED WHAAM TO 
EXPLORE NEW 
ENVIRONMENTS FOR 
ENGAGING RETAIL SPACES.

This materialized into an aesthetically beautiful 
kiosk utilizing high-end solid surfaces; large, 
glass encased product display areas and an 
inviting feel that promoted customer 
engagement. We effectively make use of both 
sides of the back wall to accommodate the 
variety of accessories that weFix traditionally 
showcase in their store built environments. The 
oak is an integral design element that is used to 
contrast the warmth against the solid surfaces of 
the kiosks counters. 
 

Our design team enjoyed the challenge of 
translating our design philosophy for the weFix 
store environments into an unconventional 
kiosk application.

#WEAREWHAAM



CROCS
Retail Kiosk 2018, Cape Town



AN ECONOMICAL SET OF 
MOBILE DISPLAYS TO TAKE 
THIS GROWING BRAND TO 
THE PEOPLE. 

Croslite™ technology is a true innovation in 
foot-comfort and with the amount of modern 
styles to match, an additional presence in malls 
across the country was a must. Our solution? A 
slatted wall merchandising unit that maximised 
space while minimising hassle. 
By designing double sided and modular units, 
our client could use as many (or as little) units 
they needed, along with the existing sales 
counter. 

 

The Crocs brand has made great strides, from 
niche to commercial, and now in more styles and 
in more places for more occasions than ever 
before. Their signature

 A BRAND LOVED NATIONTWIDE IS HEADING 
TO A MALL NEAR YOU

#WEAREWHAAM



Shop-in-Shop Rollout 2017, National

HISENSE



OUT OF THIS WORLD SHOP-IN-SHOP
BRAND EXPERIENCES ACROSS THE COUNTRY

WHAAM WAS CALLED UPON
TO CREATE A BRAND 
EXPERIENCE TO LAUNCH
THE NEW HISENSE ULED
PRODUCT RANGE.

Hisense brand to stand a cut above the 
competition. The use of the brands bold colour, 
accentuated by bright LED lighting, was 
brought together in a modern structure which 
represents a spectacle of colour and light to 
compliment the high-end products on display. 
This national rollout of structures has had to be 
specifically designed for each store environment 
and provides a unique experience in each store.

 

We created a unique shop-in-shop brand 
environment that showcases the high tech 
features of this new TV range that allows the 

#WEAREWHAAM



AMWAY
Retail Stores 2018, Gauteng



THE CHALLENGE: CREATE A 
SPACE TO ACTIVATE AND 
TRADE FROM THAT 
REFLECTS THE CORE OF 
THE BRAND.

#WEAREWHAAM

THE COMPANY RESPONSIBLE FOR SOME OF
OUR FAVOURITE LIFESTYLE, AND BEAUTY

PRODUCTS NEEDED A REFRESHED LOOK

AMWAY’S VISION: HELP US 
LIVE BETTER LIVES, NEEDED 
A FRESH NEW APPROACH 
TO DRIVE THEIR MESSAGE 
HOME.

the outdated look of their Southgate and 
Pretoria stores needed to be revisited and a 
serious facelift was in order. This was a complex 
task that Whaam was definitely up for and so the 
adventure began! We renewed their branding, 
graphics, in-store information, and shelving 
units. They had a back-of-house area to hold 
meetings, as well as for employees, which we 
turned into a chill space for people to put their 
feet up. We also gave them a sleek new display 
for their new iCook product ranges as well as 
modern storage solutions.

 

Whaam had worked with Amway before; first on 
a design proposal then a mobile roadshow 
exhibition stand. Now that the relationship was 
built, they let us into their home. In order to 
continue to serve the people who trust them, 



SEATTLE COFFEE
Century City Store 2016, Cape Town



A NEW LOOK, AS FRESH AS THE COFFEE 
THEY SERVE

RAW INDUSTRIAL EXPOSED 
CEILINGS WITH A BLEND OF 
EXCEPTIONALLY 
WELL-FINISHED INTERIOR 
FITTINGS.

The use of elegant linear shapes, seen in the 
dropped oak slatted bulkhead, helped create an 
impactful and impressive look that draws the 
attention of all within the space. The bespoke 
furniture we designed is focused around comfort 
and open engagement and completes this 
attractive store that stands out from the rest of 
the Seattle portfolio as an updated flagship, 
displaying sophistication and simplicity in the 
design.

High quality solid oak, marble and plasma cut 
steel sheeting set the mood in this Seattle 
Coffee Company store, showcased in the newly 
constructed Century City Convention Centre. 

#WEAREWHAAM



WEFIX
Buitensingel Store 2017, Cape Town



TRANSPARENCY, WARMTH AND
COMMUNICATION: THE THREE PILLARS OF 

STRENGTH FOR DESIGN

WHAAM WAS TASKED WITH 
CREATING A UNIQUE 
PHYSICAL SPACE TO 
INTRODUCE THE WEFIX 
BRAND TRANSFORMATION.

which allow for an organic flow between the 
back-of-house technical repair area and the 
front of house retail environment. The 
combination of natural raw materials and high 
quality well-finished surfaces, along with the 
introduction of living plants into the space,
brings a sense of warmth to the traditionally 
stark and artificial feel of the tech-based 
industry. The post launch customer interactions 
and  positive response to the re-crafted 
environment, reinforce the design strategy we 
used and its alignment with our own design 
philosophy.

TThe main objective of this project is to 
construct a fresh, inviting space to facilitate 
genuine interactions and allow relationships 
between the brand and their customers to 
flourish. A feeling of trust and accessibility is 
created by using full-length glass divisions to 
open up the space,

#WEAREWHAAM



Tourisim Indaba 2017 |  2018, Durban

HILTON HOTELS



BACK TO THE FUTURE: A 2017 IDEA FOR A 
NEW 2018 SPACE

AFTER GREAT SUCCESS AT 
INDABA 2017, HILTON 
CALLED ON WHAAM TO 
REPRESENT THE ICONIC 
BRAND ONCE AGAIN.

We maintained the two select meeting areas for 
exclusive engagement and networking. We kept 
the look-and-feel fresh with acrylic walls for 
transparency but included frosted vinyl prints 
for an intimate and private touch. The rigged 
flash cube above the stand gave the impression 
of the grand Hilton lobby, along with the 
elevated back and side walls. We completed the 
mission with a friendly welcome desk which 
greeted visitors with the signature Hilton Hotels 
warmth that guests have come to love, no 
matter where they are in the world.

After showcasing the brand’s new identity last 
year, Whaam continued the same theme and 
created an experience consistent with the 
established Hilton Hotels tone and visual 
language. 
  

#WEAREWHAAM



PARCEL NINJA
E-commerce 2016 |  2017 |  2018, Cape Town



BIG REALITY IN A SMALL SPACE

THIS E-COMMERCE LEADER 
WAS LOOKING FOR AN 
ACTIVATION THAT WOULD 
BRING THEIR DIGITAL 
WORLD INTO THE NOW. 

Our design team took up the challenge to 
implement this philosophy into a very tight 
9sqm environment by creating a micro 
warehousing structure that had all the 
characteristics of a behind the scenes reality of 
who ParcelNinja is. A packaging wall, made from 
traditional cardboard boxes with an over arching 
industrial racking system, brought the enormity 
of a warehouse into the small space. This design 
concept highlighted the importance of bringing 
people together even for digital brands.

Our concept focus for this eCommerce 
showcase was to give the attending delegates 
the feeling of stepping into the heart of 
ParcelNinja’s warehousing business. 

#WEAREWHAAM



Power & Electricity 2016, Johannesburg

SD DIRECT



MODERN AND FUTURISTIC WITH A 
DIFFERENCE

THESE GLOBAL LEADERS IN 
ENERGY EFFICIENCY, 
CHALLENGED WHAAM TO 
CREATE AN ACTIVATION 
WITH A DIFFERENCE.

The four chosen products were featured in glass 
podiums, which included plinths with LED 
highlighted bases that gave the illusion of 
weightlessness to the stand. The floating 
product showcases were glorified in a fully open 
plan structure, with accents of futuristic 
geometric structures that included a 
monumental back wall and a reception counter 
made for outer space travel. 

Whaam’s response to this challenge was to 
imagine an activation that would showcase SD 
Direct’s most innovative products as beacons of 
hope and inspiration. 

#WEAREWHAAM



RUCKUS
AfricaCom 2017, Cape Town



AN INCREDIBLE HULK OF A SPACE THAT 
SHOWCASED A WORLD LEADER IN ITS OWN 

ORIGINAL WAY

WITH AN INLINE STAND, 
MEANING: WALLS ON ALL 
SIDES, THINKING OUT OF 
THE LITERAL BOX WAS THE 
NAME OF THE GAME.

We saw next-level-fun designs. In 2016, we put 
on a suit and tie and went more corporate. For 
2017 we opted for a understated, on-trend 
design that showcased the brand without the 
frills or fuss. Our superhero design team 
incorporated sharp lines and non-symmetry 
executed in a simple but impactful way. To 
create a more interactive space, we added a 
unique visual effect by introducing 
3-Dimensional textures to the back wall. The 
geometric patterns were actual physical 
representations of the sharpness of the brand. 
An orange colour block was strategically placed 
in the middle of the stand to break up the matte 
black and guide visitors directly to the product 
display. Copper lights and a floating bulkhead 
finished the stand off with a polished final touch.

Ruckus Wireless have become trailblazers in 
their own right - with Whaam being at the helm 
of their stand-builds since 2015. With a new 
corporate directive and identity Ruckus 
Wireless are now dominating the market and 
representing their brand in an original  way. For 
the past three years, Whaam has been behind 
the Ruckus stands at AfricaCom and every year, 
it gets bigger and better! In 2015, 

#WEAREWHAAM



DESIGN 
INDABA
Most Beautiful Object 2017, Cape Town



A SHOWCASE OF SOUTH AFRICAN DESIGN 
EXCELLENCE

WHAAM HAD THE HONOUR 
OF IMPLEMENTING OUR 
DESIGN PHILOSOPHIES TO 
CREATE A SHOWCASE FOR 
THE PINNACLE OF DESIGN 
IN SOUTH AFRICA.

The challenge here was to match the design 
excellence on display that would simply exalt 
and compliment the products showcased. The 
Whaam design team chose a minimalist steel 
structure that incorporated an industrial feel. 
Minimalism was used to avoid overpowering, and 
an industrial feel was used to contrast the 
well-finished products on display within the 
environment. Suspended lighting fixed between 
the frameworks of the structure allowed us to 
amplify the beauty of each product in this 
walk-through, gallery style experience.
 

Design Indaba select 10 of the Most Beautiful 
Objects in South Africa to feature at their 
annual design exhibition and tasked Whaam to 
create the perfect environment experience. 

#WEAREWHAAM



IDCIDC
Source Africa 2018, Cape Town



A GAME-CHANGER WITH A MANDATE FOR 
INDUSTRIAL GROWTH, INVITES 

COLLABORATION IN A SPACE FIT FOR 
FUTURE LEADERS

MISSION: CREATE A SPACE 
WHERE BONDS ARE 
FORGED WITH THE NEXT 
GENERATION OF 
ENTREPRENEURS.

and innovations, the IDC can easily come across 
as intimidating. That’s where Whaam came in. 
Our team designed a living-room type 
atmosphere by placing warm flooring and 
seating, creating a space that was ideal for 
conversations and networking. We cut out 
sections of the main structure on two sides and 
added wooden frames to simulate a large, 
friendly living room window; giving the brand a 
sense of warmth that welcomed all who stopped 
by.

The IDC is a financial institution under the 
supervision of the South African government. 
With such deep-roots in our country and 
sustainable industrial developments

#WEAREWHAAM
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